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Sometime in 2007, not so long
after the name change of the
Wildlife Society to NEWS, | was
pondering tools to improve infor-

mation sharing, thinking about
‘spreading the NEWS'... How is
news distributed? Via the classic
news stand! (The one you see on
street corners in American films,
with an undercover cop hiding be-
hind it...). An idea was born. | was
excited—an environmental infor-
mation outlet on every street cor-
ner... now that would make a dif-
ference. When | discussed it with
the NEWS Committee, | realised
that the idea was a little abstract
to some... But | knew this could be
changed without too much trouble.
Once the first stand was up, every-
one would see its potential. The big
challenge was going to be how to
fund the production and get the
first few stands out there. | decided
to go and see Thomas Pade at The
Wood Connection, who produces
some of the best wood work in
Namibia. | thought of just getting a
quote to be able to budget and
convince the Committee. But it soon
turned out that The Wood Connec-
tion was going to be my great
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ally—Thomas immediately under-
stood my vision and saw the op-
portunities for both NEWS and
The Wood Connection in this initia-
tive. Instead of just having a quote
at hand for the next Committee
meeting, | had a sample of an
engraved NEWS logo on a beau-
tiful piece of wood to help inspire
the Committee. And when advance
funding of the by now rather com-
plex stand turned out to be a
stumbling block, | received the
offer of having the first stand pro-
duced as a prototype free of
charge—without me asking for it.
That offer facilitated the realisa-
tion of an idea, which would other-
wise have been shelved soon af-
ter. It's this kind of vision, saying
'yeah, | see the potential in this, I'm
willing to take a risk for a good
cause...” that allows us to take
bigger strides. You might think that
talking about visions is going a bit
far in this case—but | don’t think it
is. Most Big Things start small...
The NEWS-stand has great poten-
tial for duplication around the
country, and huge potential for
making a real difference—by
reaching the people. All it takes is
a few more businesses willing to
invest time, space or finances in a
vision... The NEWS-stand needs
sales outlets around the country
willing to house it; it needs compa-
nies utilising the advertising oppor-
tunities it presents—and it needs
our environmental Partners to em-
brace the project and supply us
with interesting information to dis-
tribute. The NEWS is out...
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This Issue of our NEWS-letter is dedicated to the launch of the first NEWS-stand, because it
epitomises so much of what NEWS is all about.
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Thomas and Silke Pade of The Wood
Connection receiving their Corporate
Membership certificate
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Getting into Green Business

While some of the world’s highest-profile companies are taking the lead in improving environmental
standards and reducing global CO2 emissions, ‘going green’ is still an afterthought in Namibia...

NEWS Corporate Member-
ship—currently at 47 mem-
bers—is steadily increasing.
A shift is starting to happen.
We now have good repre-
sentation from some of Na-
mibia’s biggest business sec-
tors such as mining, tourism
and financial institutions, as
well as a growing number of
manufacturers and service
providers. There are still
glaring gaps, though, such as
representation from the agri-
cultural and fishing industries,
both of which make their
money directly from our natu-
ral resources. And, impor-
tantly, being a member can,
and should, be about much
more than silent financial

support. NEWS offers an op-
portunity to become more
directly involved in improving
our environmental predica-
ment—be it through simple
things such as recycling,
through sharing information
by utilising our various forums,
through implementing cleaner
production  mechanisms, or
through working together at
addressing issues. The business
community carries a lot of
responsibility—to reduce CO2
emissions, to reduce energy
and water consumption, to
reduce waste, to mitigate or
avoid impacts... But the busi-
ness community also has huge
potential to achieve
changes—through its funding

capabilities and its expertise.
All that is needed is a change
of approach and every now
and then a leap of faith.
While we had actually hoped
to draw more Corporate
Membership representation by
combining our traditional Cor-
porate Membership function
with the launch of the first
NEWS-stand and the NaDEET
activity book ‘Iit's time to
change’ the evening saw the
lowest turn out of Corporate
Members we have ever ex-
perienced. But it was nonethe-
less a very successful evening,
and we even managed to
recruit a new Corporate Mem-
ber—the first in our long-
vacant Kudu category!

So what does your organisation do, anyway?

The public remains confused about who is who and who does what in the environmental sector: WWF,
NNF, DRFN, NaDEET, NARREC, SAIEA, IRDNC, HRDC, BOTSOC, EHRA, CETN, CCF, CiTW, NWG, NEGT, REEEI..

What do all those acronyms
stand for? And who is NEWS,
anyway? Everyone tends to
know each other within the
environmental sector—we
hang out together, are get-
ting a little better at sharing
information and are good at
patting each other on the
back about our achieve-
ments—but we forget to
share those achievements
(and a wealth of other infor-
mation) with the Namibian
and international public.
Communication is mostly an
afterthought for the environ-
mental sector. Through
NEWS’s emphasis on aware-
ness creation and environ-
mental integration, and in the
case of the environmental
sector, through our NEWS-&-
partners initiative, we hope to
facilitate improvements.
NEWS offers a range of fo-
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rums for sharing information
and facilitating collaboration.
These include circulating infor-
mation via our network, our
environmental magazine Roan
News, our NEWS-talks—and
now, as a great opportunity
for the environmental sector to
distribute information to the
public—the first NEWS-stand.
| was recently asked by a
stern critic of environmental
education why the public
should know what is being
done by NGOs in the conser-
vation sector? | was surprised
by the question, so surprised
that it took me a moment to
gather my thoughts... What
difference does it make if no
one knows what is being
achieved, as long as the work
is getting done? Well, the
bottom line is this: The work
will not truly be done until
environmental integration has
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been achieved, until the envi-
ronment is no longer an after-
thought, but is the central con-
sideration in all our activities
and planning—and THAT can
only happen through much
greater public awareness,
understanding and informed
action. It is individuals every-
where, at all levels, that are
making the decisions, good or
bad... it is not systems or or-
ganisations that are at fault—
individual people are making
individual decisions, sometimes
informed, sometimes not;
sometimes for individual short-
term gain, sometimes for the
greater good, but always as
people. The better the public
is informed about what is go-
ing on, the more difficult it
becomes to make the wrong
decisions. So don't miss the
NEWS... available at your
nearest NEWS-stand.
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It’s time to change

More and more of us are waking up to the fact that there is an urgent need to change—and NaDEET’s new
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activity book gives our children (and us) great pointers for changes towards a sustainable way of life.

At eight years of age, the
youngest member of NEWS
already knows that people
are destroying the environ-
ment and that something
needs to be done. And she is
adamant and outspoken
about it: ‘Do you know how |
would do it? | would have a
farm with a lot of wildlife on it
where | would teach people
how to do things right! And |
would get them to think about
all the things they have done
wrong and help them to fix
them.” Several visits to NaDEET
and working through the sim-
pler sections of the activity
book have played a signifi-
cant role in this passionate
interest and concern. The
‘sustainability index’ at the
end of the book really got her

thinking: ‘Are there people
who score zero? And are
there also people who score
full marks?” To find out that
one is scoring rather average
can be a great motivator to
change. The activity book is
generally a great motivator—
it is easy to use, with plenty of
food for thought and simple
solutions that we can actually
implement; and it is attrac-
tively illustrated, drawing the
reader in to learn from Sus-
tainable Sara an Addy, the
horned adder. The main topics
are relevant to all of us, every
day: Energy and water use,
recycling and waste manage-
ment, and the effects that
negative actions will have on
us and our environment. And
the title tells us the most im-

Location is everything
Where do you go to get the NEWS? Where can you find information on environmental NGOs? At your

local NEWS-stand at the NCC in Windhoek, an

At least that's the vision: That
in the not-too-distant future,
there will be a NEWS-stand in
Swakopmund, in Oshakati, in
Katima Mulilo, in Keetman-
shoop... in every larger re-
gional centre around Na-
mibia. It is a vision that is
starting small—with one
NEWS-stand—at an ideal
location. With a great mix of
local and visitor clientele, the
Namibia Craft Centre offers
one of the greatest venues for
information distribution in Na-
mibia. Because it is also one
of the greatest venues for
selling local art, crafts and a
variety of other produce, it's
very hard to ‘get a foot in the
door’, especially when coming
along with an unknown entity
such as the NEWS-stand. We
are very grateful to have

been accommodated in as
prominent a space as the
Omba Arts Trust stand right
next to the Craft Café—what
better spot could there be for
a NEWS-stand? It was a long
process of negotiating and
searching for a space, but
Karin le Roux and her team
realised the potential of the
idea and made space for it.
Now we need to find more
such locations around the
country so that we can really
start spreading the NEWS.
Ideal locations are those that
have both Namibian and tour-
ist traffic, because we would
like to reach the broadest
audience possible. The stands
need to be housed in an exist-
ing sales outlet, as they need
to be managed on a ’shop-
within-a-shop’ basis. The

portant part: ‘lt's time for
change—Ilearning and living
FOR nature’. The change is up
to us. Our children will surely
judge us for the environ-
mental mess we are creating
for them, especially because
we can no longer claim that
we didn’'t know better. Thank
you to Viktoria Keding and
NaDEET (and to Michelle
Gaugler for the great illus-
trations—you are not only
teaching us how live sustaina-
bly, you are also fostering a
whole new generation of
environmental educators—
and that may just be the
change thatll make the
greatest difference.

[It's time to change is avail-
able at the NEWS-stand at
the Namibia Craft Centre]

at convenient locations all over Namibia...

stands distribute information
leaflets of a large percent-
age of NEWS' 24 Partner
Organisations, a variety of
environmental magazines and
books (including Roan News
and the NaDEET ‘Bush Tele-
graph’ new activity book ‘It’s
time to change’), as well as
attractive postcards and
greeting cards for sale. Each
stand also offers advertising
space (including leaflet distri-
bution) for five companies.
The stand will add value to
existing enterprises by in-
creasing the diversity of
products on offer and will
start drawing people search-
ing specifically for environ-
mental information. Should
you know of a good venue,
please let us know.
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'S TIME TO CHANGIE

The first NEWS-stand at
the Namibia Craft Centre
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NEWS AIMS

TO CREATE A
COUNTRY-WIDE
NETWORK OF
MEMBERS AND
PARTNERS

WHO SHARE
INFORMATION

AND COLLABORATE
TO CONSERVE

OUR ENVIRONMENT
AND ACHIEVE TRULY
SUSTAINABLE
DEVELOPMENT

Chris Weaver, WWF in
Namibia; Dr John Mfune,
NEWS, Helge Denker NEWS;
Viktoria Keding, NaDEET
(L.t.r, front).

The Launch

A great venue, a long-
awaited occasion, great food
prepared by the Craft Cafe
and sponsored by Solar Age,
drinks sponsored by Namibia
Breweries and Maerua Super
Spar, and lot of people with
a keen interest in our environ-
ment—the recipe for a suc-
cessful evening. The theme of
the event, ‘healthy partner-
ships 4 a healthy environ-

ment’ could not have been
more fitting—the stand is the
result of strong partnerships, it
is there to promote informa-
tion sharing, collaboration and
partnerships, and its success
depends on partnerships. the
NEWS-NaDEET  partnership
certainly continues to be a
positive and productive one,
and so combining the NEWS-
stand launch with the launch of

the new NaDEET activity book
was logical for all. Karin le
Roux, representing the Na-
mibia Craft Centre (NCC) and
the Omba Arts Trust, wel-
comed NEWS and all our
guests to the NCC and com-
mented on the positive contri-
bution an environmental infor-
mation outlet will make to the
diversity of the Centre. Dr
John Mfune, Chairperson of
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NEWS, provided introductory
remarks and thanked the
sponsors of the evening—
Solar Age, Namibia Breweries
and Maerua Super Spar. Vik-
toria Keding, Director of
NaDEET and author of the
NaDEET activity book ‘It's time
to change’ introduced the
book, outlined its purpose and
thanked the individuals and
organisations who made its

production possible: ???. Helge
Denker of NEWS talked about
Corporate Membership,
thanked all Members for their
ongoing support and pre-
sented membership certifi-
cates. Chris Weaver, Manag-
ing Director of WWF in Na-
mibia, highlighted the impor-
tance of partnerships in con-
servation successes in Na-
mibia, congratulated NEWS
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and The Wood Connection on
the beautiful stand and offi-
cially declared it open. This
allowed all to enjoy food and
drink and talk about our envi-
ronment, partnerships and the
weather. And the person be-
hind the scenes who makes
sure it all runs smoothly was,
as always, our Talks and
Events Coordinator Manuela
Schmid. THANKS to all!
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NEWS-&-partners

Creating closer links to Partner Organisations is an ongoing process for NEWS. We aim to create
links to all organisations in Namibia which have conservation of the natural environment,
environmental research and/or environmental education as their main aim.To date, we have
NEWS AIMS signed agreements with the following Partner Organisations:
TO CREATE A
COUNTRY-WIDE
NETWORK OF
MEMBERS AND
PARTNERS
WHO SHARE
INFORMATION
AND COLLABORATE
TO CONSERVE
OUR ENVIRONMENT
AND ACHIEVE TRULY
SUSTAINABLE
DEVELOPMENT

PLEASE NOTE:
ORGANISATIONS AND
PROJECTS DENOTED
WITH AN ASTERISK (*)
HAVE A REGULAR
NEWSLETTER
AVAILABLE ON THEIR
WEBSITE
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Associated Projects

Numerous environmental projects and working groups of varying size and duration are active in
Namibia. While it is not feasible for NEWS to sign MOUs with all projects currently active, we do
aim to share information and collaborate where possible. We currently share information with the
following projects:

PLEASE NOTE:
ORGANISATIONS AND
PROJECTS DENOTED
WITH AN ASTERISK (*)
HAVE A REGULAR
NEWSLETTER
AVAILABLE ON THEIR
WEBSITE
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ROLL OF HONOUR: Corporate Membership List

For more information on Corporate Membership of NEWS, please contact the NEWS Office:
Tel 061 306450, Information@NEWS-Namibia.org

Page 8
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WE GRATEFULLY
ACKNOWLEDGE THE
SUPPORT OF OUR
CORPORATE
MEMBERS, WHICH
ALLOWS US TO
PURSUE OUR MISSION
TO CONSERVE

THE NATURAL
ENVIRONMENT OF
NAMIBIA AND

TO PROMOTE
APPROPRIATE
PROTECTION, WISE
AND SUSTAINABLE
USE OF NATURAL
RESOURCES AND
SUSTAINABLE
DEVELOPMENT
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creating understanding for sustainable development and passion for a healthy environment A
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OUR MISSION:

To conserve the natural environment of Namibia and to promote appropriate protection,

wise and sustainable use of natural resources and sustainable development

Tel: + 264 (0)61 306450
Information@ NEWS-Namibia.org
www.NEWS-Namibia.org

Well it’s about time—right?

Some things at NEWS have been a long time coming... the NEWSstand, this NEWS-letter... but now they’re here. We
do manage to keep moving in the right direction, even though it is sometimes at a slower pace than we might like. And
when our expectations get too far ahead of our achievements, we need to remind ourselves that NEWS is managed by

a tiny staff contingent and highly motivated and dedicated committee members producing great outputson a voluntary
basis.

NEWS offers the only national forum with a broad environmental focus that is accessible to individuals, educational
institutions, the business community, the environmental sector, communitybased organisations, government, development
agencies, the media... actually everybody interested in our environment. The main aim of this forum is to share informa-
tion and facilitate collaboration to enable environmental integration at all levels of human activity (by ‘environmental
integration’ we mean that environmental considerations are integrated into all our planning and activities rather that
being treated as—at best—an afterthought. The sooner this forum is embraced by all the different sectors, the sooner
we will be able to truly consolidate our structures and work at the pace that the environmental issues of today demand.

... because we all need a healthy environment.

Best regards,
Helge Denker

This NEWS-letter was compiled by Helge Denker
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